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Soc students are to read the following article on the workplace and think about these 6 areas.  Then prep the following questions for our discussion on 4/16 at noon.  If you can not make the discussion, feel free to just send me your written thoughts.
1.  Do you agree that the workplace (prior to the current pandemic) has changed in these area?  Explain.

2.  If the workplace has changed in these areas, what does this mean for you in your future?  How is it going to impact the type of job you get, and how you view employment?


3. Has the current pandemic had an impact on the workforce?  Explain.  Will this have a lasting effect on the workforce and how we do things?  Explain.
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6 Ways the World of Work is Changing
THE WORLD OF WORK IS different than it was 20, 10, even five years ago—and not just because of the recession. Digital advances and expectations from a new generation of workers have shifted the way we produce and collaborate, transforming the workplace and with it, our lives.
Here are six ways the workplace is changing:
1. Flexibility abounds. Both in terms of when you work and where you work, more companies are offering—and more employees are asking for—workplace flexibility. Because the workplace has gone digital, employees based in an office can often take their work on the road, which provides opportunities to live closer to family, relocate to a new city, travel, or simply work from home in your pajamas. The question is whether your employer embraces this new trend. 
2. More people are working for themselves. Entrepreneurship is hot, partly because startups like Facebook have gained notoriety, and partly because the recession left some workers with no other option. More people became self-employed in 2010 than during each of the past 15 years, according to a report from the Ewing Marion Kauffman Foundation, a think tank that focuses on entrepreneurship. But most entrepreneurs work on their own, without hiring other workers, which means they're not creating a significant number of jobs for the economy.
3. Not sticking with one job for a lifetime. Unlike their grandparents and even parents, Millennials aren't likely to stay with one employer for their entire career. In fact, by the time they hit 30, some GenY workers already have experience with several companies under their belt. That means companies have to work harder to retain young workers, often offering lifestyle perks that weren't on the table years ago. And for workers, it means more flexibility; you no longer have to stick it out at a job for three years if the company's not right for you.
4. Work-life balance is a priority. Maybe because GenY watched their parents work their lives away, the workplace's newer employees want time to develop their personal lives and interests outside of work. They also want work itself to be fulfilling, not just a paycheck. Employers trying to compete for talent are meeting these demands in creative ways, offering at-work perks like food and laundry service or giving workers the option of a sabbatical.
5. Personal branding is all the rage. Online branding of individuals is affecting industries across the board, as well as the job-search process. Making a name for yourself is smarter than ever in this volatile economy, increasing your chances that someone who knows of you will come to you with a job rather than you having to look for one when you need it. Especially since the newest generation of workers tend to hop from one company to another, it makes sense to brand yourself rather than (or in addition to) your employer.

6. Long-term unemployment could be here to stay. Long-term joblessness has become a fixture of our economy, so much so that some workforce experts worry the class might become permanent. About 6.2 million people have been jobless for more than six months, the benchmark for long-term unemployment, according to the Labor Department's July jobs report. That group accounts for about 44 percent of the unemployed.


